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 Evaluation 

In your evaluation you will have to answer 7 questions regarding your music 
magazine coursework 
 
Your evaluation is worth up to 20 marks 
 
You will be graded on the same four levels as the rest of your coursework 
(minimal, basic, proficient, excellent) 
 
You should use the same mix of text, still images and video to help explain your 
points 
 
Your evaluation should be seen as a chance to reflect on what you have learnt 
and gives you an opportunity to get more marks towards your final grade. 
 
The difference between a basic and an excellent evaluation is an entire grade 
boundary. 
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Questions 
 
The questions that must be addressed in the evaluation are:  
 
• In what ways does your media product use, develop or challenge forms and conventions 
of real media products?  
 
• How does your media product represent particular social groups?  
 
• What kind of media institution might distribute your media product and why?  
 
• Who would be the audience for your media product?  
 
• How did you attract/address your audience?  
 
• What have you learnt about technologies from the process of constructing this product?  
 
• Looking back at your preliminary task, what do you feel you have learnt in the 
progression from it to the full product?  
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In what ways does your media product use, 
develop or challenge forms and conventions of 
real media products?  

When you carried out research on existing products you identified certain 
codes and conventions which exist in magazines covering your style of 
music. 
 
Here you need to show where you followed those conventions that you 
found in your research, highlight any ways in which you tried to develop 
those conventions and explain any conventions that you decided to 
challenge.  
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 Conventions 

Conventions 
 
Definition 
plural noun  

 

the ‘rules’ that are generally understood and accepted when 
producing a media text in a particular genre. For example, the 
conventions of a soap opera include the setting in a small 
community of place of work, the fact that there is generally one 
episode broadcast per day, often with an omnibus at the weekend, 
the cliff-hanger ending to encourage the audience to watch again 
tomorrow, and many more. 
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http://www.mediadictionary.com/definition/rule.html
http://www.mediadictionary.com/definition/media.html
http://www.mediadictionary.com/definition/genre.html
http://www.mediadictionary.com/definition/soap.html
http://www.mediadictionary.com/definition/opera.html
http://www.mediadictionary.com/definition/episode.html
http://www.mediadictionary.com/definition/broadcast.html
http://www.mediadictionary.com/definition/omnibus.html
http://www.mediadictionary.com/definition/audience.html


 Conventions 

• Page numbers 
• Masthead 
• Fonts 
• Colour scheme 
• Style of photography 
• Writing style 
• Pull quotes 
• Cover lines 
•  
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Here are just a few conventions 
you could talk about.  
 
Take each one, plus any others 
you think of, and consider the 
way the real world products 
present these elements of the 
magazine. 
 
Then think about how you 
presented these element? 
 
Show us as well as tell. You could 
put your work alongside existing 
products to illustrate where you 
followed, developed or 
challenged conventions. 



How does your media product represent 
particular social groups?  

Your magazine has been made with a specific audience in mind 
 
You should discuss how your magazine represents the social groups 
within in.  
 
Think back to your previous work on representation and consider some of 
the areas we looked at which are used to define people such as age, 
gender and class. 
 
What is the dominant representation of these groups and how does your 
product fit in with that? 
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Social Groups 

You are not telling us who your audience is but instead what we can learn 
from your product about the social groups who would be the audience 
and the social groups featured within the magazine. 
 
A good starting point might be to think about the dominant 
representation of the groups within your magazine. 
 
How are teenagers usually represented? How are young adults or young 
children often seen in the media? 
 
How does your media product follow this representation or challenge it? 
 
What information does your magazine give about its audience? What 
does the content, the photography, the writing style, the colour scheme 
etc tell us about your audience? 
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Social Groups 

Age 
You identified a specific age for your audience. How have your represented 
people of that age in your magazine? 

 

Gender 
Your magazine has a target gender. How does your magazine represent gender? 

 

Class 
Your magazine was made with a certain class in mind. How does it 
represent that class of people? 
 

Social groups 
Your readers may well belong to or associate with a particular social 
group such a punks, indie kids, hipsters, goths etc. Think about how your 
product represents those groups. 
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What kind of media institution might distribute 
your media product and why?  

When you carried out your research you should have noted down the 
publisher of your magazine.  
 
You might also have looked on the websites of these institutions to find 
media packs. 
 
This should have given you a good idea of the institutions that publish 
your style of magazine 
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Institutions 

You should look at your research (and maybe do some more) on the 
publisher of the magazines you looked at. 
 
Look at their websites and find out what else they publish. Do they have 
other magazines aimed at your target audience? Do they have a range of 
music magazines they publish? Is there a gap in their range that your 
product could fill? 
 
You may find that a publisher already has a similar magazine, in which 
case you need to discuss the advantages/disadvantages of them 
publishing your magazine. 
 
You may find that a publisher does not have a similar magazine to yours. 
In which case you could discuss the advantages/disadvantages of them 
publishing your magazine. 
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Institutions 

DO NOT suggest that a suitable institution to distribute your magazine 
would be WH Smith, Tesco or any other newsagent. 
 
These are not publishing institutions. They do not distribute magazines, 
they simple sell them! 
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Who would be the audience for your media 
product? 

You identified a potential audience for your media product at the 
research and planning stage.  
 
Now is the time to review your work and consider the audience that it 
would be suitable for.  
 
Explain who your audience would be (age, gender, class etc) 
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Audience 

You did a lot of work at the start of the project researching products and 
their audiences. 
 
You need to explain who the audience would be for your final product.  
 
Why not try looking at your work objectively and imagine that you have 
been presented with these pages as a real media text.  
 
Who do you think the audience would be? Apply the same methods that 
you used in your research stage to identify the audience and describe 
them to us.  
 
Remember to use pictures and text and other medium (video, sound) to 
get your ideas across.   
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How did you attract/address your audience?  

You carefully considered every element of your magazine to make sure it 
would appeal to its audience. 
 
You need to explain the methods you used to attract your audience.  
 
You then need to explain the methods you used to address your 
audience. 
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Attracting and addressing your audience 

This question gives you a chance to really show off all the hard work you 
did and point out all those little details you included to make your 
audience interested in your product. 
 
Maybe it was a special font, brilliant photography or an interesting colour 
scheme that you used, or maybe all of the above.  
 
Use the full potential of your blog and/or PowerPoint to show all the 
things you did to attract your audience and make your product visually 
appealing to them. 
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Attracting and addressing your audience 

 
Once you attracted your audience, you addressed them.  
 
Give us examples of the way you used language to talk to your audience. 
You used certain words, certain phrases and certain writing styles to 
address the audience on a level they would feel comfortable with. Give us 
examples, explain to us.  
 
 Think about the way your photography addresses the audience. You 
planned your models, costumes props and locations to say something to 
your audience. How do your photographs speak to your audience? What 
story do they tell?  
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 What have you learnt about technologies from 
the process of constructing this product?  

You used a huge amount of technology during this 
project. 
 
What did you learn about them while making your 
magazine? 
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Technology 

You could start by listing all the different pieces of technology you used in 
your project. Think about both hardware and software and think about all 
stages (research, planning, production, evaluation)  that you went 
through. 
 
Some of you had never used Photoshop before, others have learnt new 
things about it. Be specific. Tell us what you learnt to do and how it 
affected your final product. 
 
Some technology may have been used for organisation (word, excel, 
email) some for presentation (PowerPoint, blogs) and some for 
production (photoshop, cameras etc). 
 
Think about how different pieces of technology came together to allow 
you to make this project.   
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Looking back at your preliminary task, what do 
you feel you have learnt in the progression from 
it to the full product?  

You skills have grown of the past couple of months. 
 
Explain how you have developed using your college magazine and 
finished pages as examples. 
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Progression 

You have come on a long way since you made your college magazine.  
 
You produced that without any product research, with very few plans and 
with very little knowledge of the software and hardware you were using.  
 
You developed specific skills in Photoshop and other programs to enable 
you to produce your final pages. You can explain what you have learnt, 
giving specific examples. 
 
Use the potential of your blog/PowerPoint to show us the progression.  
 
Talk about how your development has lead to your final product.  
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